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Emerging Alternatives in Survey Administrations

| ssues with the nOl d Me:j
Need for More Flexible/Innovative Methods

Using DSF for Sampling Purposes

Potential Issues with DSF as a Sampling Frame
Possible Enhancements of DSF

Case Studies



{ Course Structurte

E Introduction & Background:
8:001 9:15

E Address Based Sampling:
9:301 10:30

E Case Studies:

10:4571 11:30



{ Introduction &:Ba

We are all here for a spell;
get all the good laughs you can.

Will Rogers
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